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INTERVIEW BY CHRISTY MACY

STUDIO MODERNA
MEANS BUSINESS.

When preparing Balkan youth to join the workforce,

GETTING

TO WORK

“I hope our initiatives will encourage more people   
aand companies to do the same.”

electronics retailer, in Slovenia. Over the years, Stu-
dio Moderna expanded its business model across 
Central and Eastern Europe to encompass products, 
services, distribution and marketing. 
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In Good Company
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In Good Company

Q:What sparked your interest in business?

A:     

Q:With so many urgent issues demanding atten-

tion, why did your company believe it was impor-

tant to help prepare young people for employment?

A:     

Q: How did you find out about the International 

 Youth Foundation?

A:

Q: What do you look for in an NGO partner?

A:

Q: Why did you decide to work with IYF?

A:

STUDIO MODERNA
A  C O N V E R S AT I O N  W I T H  S A N D I  C E Š K O

C E O  &  C O - F O U N D E R

ˆ
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IYF

Q: How do you think your support for this employ-

ment initiative could benefit Studio Moderna?

A:

Q:  Do you have any advice for other companies 

interested in making similar investments in 

youth issues?

A:

ORIGINAL INVESTMENT:

GOAL: To provide employability training to 1,000 

Macedonian youth and place over 200 young people 
in internships and youth exchange programs across 
the region

CURRENT ACTIVITIES: To partner with 100 businesses in 
support of the program and distribute 10 grants to 
training organizations in Macedonia

LONG-TERM PLAN: To expand the model over the next two 
years into Bulgaria, Serbia, Croatia, Montenegro 
and Bosnia, benefiting 6,000 Balkan youth

PARTNERS: Studio Moderna, Balkan Children and 
Youth Foundation, Foundation Open Society Institute 
Macedonia

LAUNCHED: 2006

Youth Employment Program 
for European Macedonia

With the support of these partners, IYF has improved educational opportunities, trained more youth for employment, 

supported young leaders and promoted healthy lifestyles among young people. 

For more information on how corporate alliances deepen IYF’s impact on young lives around the world, please visit 

www.iyfnet.org

A ‘WHO’S WHO’ of Caring Corporations
The International Youth Foundation is a recognized leader in building corporate alliances that promote youth develop-

ment worldwide. IYF currently works with a wide range of companies and corporate foundations, including:  
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